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A stable Thai company operating in the

petroleum business in alignment with the

public interest, actively contributing to the

improvement of the well-being of Thai society.

Embracing the Sufficiency Economy Philosophy of His Majesty King

Bhumibol Adulyadej in its corporate management, adhering to the

Middle Path and the principle of prudence. The company

Sufficiency Economy Philosophy, the company

ST comt Mhicidle pathbprER Ctyant emphasizes moderation, reasonableness, and resilience, guided by

resilience—rooted in knowledge and integrity. knowtcSgeang SlnCs 95 hey. oo AN

This approach drives sustainable operations,

agility amid global change, and enduring value

for stakeholders and society.



ESG for Sustainable Growth

Drives innovative, responsible growth by
aligning economic, environmental, and social
commitments with integrity, transparency,

and good governance.

O bangchak

Striking the Right Balance

Value & Virtue in Business
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PROFITS VALUE

Pursues fair profits without exploitation
while upholding social and environmental
responsibility to create lasting value for all

stakeholders.

bangehak
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Addressing the Energy Trilemma

ENERGY
SECURITY

ENVIRONMENTAL
SUSTAINABILITY

» ¢

Prioritizes energy security, affordability,
and sustainability through the strategic

integration of its five business groups for

a resilient energy future.






From a Hum_ple _Bé_g‘innin‘g to a Transnational Energy Conglomerate =
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Navigating the 'E:r"ie[gy Value Chain with Five Dynamic Business Portfolios
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Bio-based Products

" Leading fully Integrated Biofuel Producer

Refinery & Oil Marketing Business ‘erg RN ,th1 85 ML/D

Distribution channels through
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Pathway to Net Zero e
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Emphasize high quality production processes, efficiency enhancements for low-carbon
emissions and environmental friendliness.

Conserving Nature and Society

alivayunisasuaugamus:uutinAuasidoulusddnuaisuaudh (Green Carbon , Blue Carbon)
Promote ecological balance and linkage towards a low-carbon society (Green Carbon, Blue Carbon).

Proactive Business Growth and Transition
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Transition business towards clean energy through technology for sustainable growth, increase revenue
from Green Businesses, emphasize new investments that reduce GHG emissions.

Carbon Neutrality Target Net Zero Target

Net Zero Ecosystem

2 0 3 0 asus:uutomiwesosumsiudnue Net Zero

Create an ecosystem that accommodates the Net Zero target .



Breakthrough Performance aJ

Energy Efficiency and Low Carbon process In Business Operations '

o Breakthrough Performance
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Energy Intensity Index: Ell

Emphasizes high quality

. production processes, efficiency
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Conserving Naturé'and/Society, AC

Nature-based Seque

Community Forests and “Plant D” Project

Sustainable Community Forests

Developing Carbon Credit Projects from

Agricultural Sector

Mangrove and Seagrass

* Thailand Mangrove Alliance

* Seagrass conservation



Partnership study on carbon capture Utilization and
Storage (CCUS), Al, etc.
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“Carbon Capture Technology

16 June 2023
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Carbon Capture Utilization |
and Storage .
Co-project of CO2 transportation
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Net Zero Eco System AV

Creating an ecosystem that accommodates the Net Zero target —

t:-ang chak
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@ Net Zero Ecosystem: Accumulated GHG emission in 2024 > 1.6 MtCO2e/year
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| Sustainable Aviation Fuel
COD: @2,2025

HI

1 . 6 MtC02e/Y
(TVER + RECs as of Q4, 2024]

20,000 tC02e/Y

{ Throughput 4,000 ML/Y)

3,500 tco2e/Y

(500 USER, Acc. 78 million km)

80,000 tC02e/Y

[Compare with Conventional JET)



Pioneering 100% Pure SAF:

Thailand’s First and Only Producer with Dedicated Hydroprocessing Unit

Used Cooking 0il
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1 Production Capacity 1 ML/D

2 Construction 2023 = 2024

2\ Spaghetti
) «Factory

Capacity 1,000,000 L/day
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Reduce Carbon Emission by
80%

https://www.linkedin.com/posts/gritsyshina_saf-japan-saf-activity-7186037975535775746-A8DW/ j




CARB"

= Markeihs Club

M;» # Thailand's first private-sector, non-profit club,
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in June 2021, dedicated to supporting carbon

and raising climate change aware

carbon credit trading is like a b
to generate revenue for supporting investments in c

¢

N\




CARB’

= Markets

1"

Founding Members

Established by Bangchak and
10 organizations

June 2021

N in Numbers as of March 2025

Club

Members

279 Organizations
1,134 Individuals

February 2025

16

Million tCO,eq

carbon credit trading

Tools and Applications

515,667 tC0,eq TVERs * Marketplace and Carbon

2.2 Million MWh RECs Credit Trading Platform
* Carbon Footprint Tracking for

Organizations (CFO)
* “MyCF” Carbon Footprint
Calculator for Individuals (CFI)

= planting >190 million trees

Communications Activities

* Monthly Webinars

* Annual Forum

* Monthly Articles

* Online Communication Series

® Carbon Market Monthly Updates
* Speaking Events

¢ Exhibitions



CARB'N Qo e ®bcpg

Solutions by Carbon Markets Club

For Individuals

Measuring

For Organizations

Carbon Footprint Marketplace
Tracking for Credit Trading
Organizations (CFO) (CTP)
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Select Calculation approach and Collect data
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Carbon Footprint of Organization (CFO)
A result of an organization’s activities

Direct Emission

| scope @)

- Scope e

Indirect Emission
from Purchase Energy

o PO Scope e

! Other Indirect Emission

CARBTN <Y " @bepg

=Markets Club

Carbon Footprint of Products (CFP) (@ _

s defined as Greenhouse Gas emissions (GHG) of a product through its life cycle stagev

A Raw material CFP in other countries
[
| PrOdUCtiOn Process England France  Switzerland Canada Japan Korea

Example of Market Mechanism:

Distribution K

* *

(Carbon Border Adjustment Mechanism])

Waste

Reference: Thailand Greenhouse Gas Management Organization European Commission



Carbon Footprint of Products (CFP)

Importance of CFP
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Carbon Footprint of Products (CFP) Qs i Lo

Example: Canned Tuna Production

)

Raw Material

Production Process

6

Distribution

Qv

Usage

1%
Waste Management

Example:

If Coze from Fuel Oil = 7% of Raw material

When using BCP Fuel 0il

v 276 gCO
v /kg Product 2

A1 IN31AaY
25 @

CFP of Canned Tuna

SU.
“ 0.7 % Rreduction

. 297

\_F ™ 2950,

per Canned Tuna

Reference: Thailand Greenhouse Gas Management Organization
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