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Creation of Public Platforms-

Sustainability Expo (SX)

Over

800.....

(across all stages)

Engaged in knowledge exchange and sharing

real-world experience on driving sustainability
across all dimensions, including health, society,

the economy, and the environment.

70,000

Square Meters

Filled with sustainability knowledge and innovation

across 5 exhibition zones and 5 action zones, SUSTAINABILITY
encouraging the shift from ideas to everyday action. sx XPO 2025

’ Organizations
From Thailand and around the world,
collaborated and exchanged knowledge
to advance shared sustainability goals.

) Total Number of Visitors

people

On-site Visitors Online Visitors

people people
Learned from real success stories  Gained inspiration from thought-
of organizations at the forefront  provoking panel discussions and
of sustainability. powerful insights shared across
online platforms.

< FRASERS
P

CHIEF SUSTAINABILITY

OFFICERS (CSO) FORUM

~
<&

ThaiBev



Creation of Public Platforms*-
Sustainability Expo (SX)

SX MARKETPLACE
Sales
v

THB s

22 1 SX MARKET
o PLACE

Million

From 235 Thai entrepreneurs

offering products that are

good for the planet and

for people, including

recycled-material goods,

health products, and

sustainable lifestyle
solutions.

THB 207 Million in Donations

Raised to support foundations such as the Chaipattana
Foundation, contributing to sustainable development
through the Royal Jazz for Chaipattana Foundation
Concert, the 13th Power of Thai Concert.

THB 900,000"‘ In Donations

Supported to the Chaipattana Foundation and three partner
foundations through SX REPARTMENT STORE, as well as
stores at the SX FOOD FESTIVAL and SX MARKETPLACE.

o oD
F | FESTIVAL

-
Representatives

from

1 4 countries

including the United
Nations in Thailand and
Joint Foreign Chambers

of Commerce in Thailand,
showcased sustainability
concepts and innovations at
the SEP INSPIRATION zone.

WOHLD FOOD COLLABORATION

SX FOOD FESTIVAL Sales

THB 35.6 Million

Generated by 160 food vendors
offering healthy, planet-friendly
cuisine, from ingredient selection
and cooking methods to recyclable
serving materials.




Driving Climate Assessing Water U
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Climate risk ass Nt usin Strengthening Water Risk
Climanomics Management Across ThaiBev

Operations and Supply Chain
Recovering 2, 500+ million bottles per year Carbon Fog‘tpr]m‘ij of Product
Leveraging Technology to Improve

Develop Packaging Beyond Regulation Internal Carbon Pricing applied in Water Efficiency in Operations

investment decisions
Packaging recyclability assessment completed across all |mp|ementing Water
Product Groups

32 TBR collection points nationwide

Replenishment Programs
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THAIBEV'S GHG SCOPE 1 & 2 EMISSIONS

ScoEe 2
26.5%

[ Wastewater
Treatment

O Diesel for mobile

O Fuel Qil

O Bituminous

O Others

@ Electricity

7.18% 8.03%

@ Steam




ThaiBev

THAIBEV’'S GHG SCOPE 1 & 2 GHG EMISSIONS
Energy Transition to Renewable Energy

Renewable Energy Consumption
in 2025

37%

2030 Target

50%

Solar Energy



THAIBEV'S SCOPE 1 &EIG EMISSIONS

Energy Efficiency Projects

Energy Efficiency Production Plants’
Training Energy Efficiency

e.g. EV Forklift, CO, Recovery

One Logistic

ThaiBev
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[ Thailand }
HHE YUEN YONG Su[)I)Ig Chain :BE YUEN YONG
Network

YUEN YONG ENTERPRISES COMPANY LIMITED YUEN YONG ENTERPRISES COMPANY LIMITED
e SX TSCN SUSTAINABILITY AWARD 2025 ‘ i
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RECOGNITION CAPABILITY BUILDING SHARED STANDARDS
Business Partner Award for Supplier training through TSCN Business Partner Code of
outstanding sustainability Thailand Supply Chain Conduct guiding responsible

performance Network (TSCN) business practices




ThaiBev sources key agricultural inputs,
" including malt, hops, sugar, broken rice, tea
leaves, and palm oil, under internationally

recognized standards.

P o

Farm_
Sustainability
Assessment
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Low-Carbon Rice Field

Carbon Credit
- Biochar Carbon (Removal)
- Rice Carbon (Methane Reduction)*

Soil Conditioner
CH, @ GHG &3

\ ‘m J, -
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Low Carbon

P Pyrolysis




ThaiBev
B

" Wat M nagement Projects:
WASH Projects for Water Risk Upstream
Local Communities Management for
Communities >
- * Community Perception Survey * Automated Telemetry Station * Area-Based Development Project
* Clean water for Schools and Installation Project

Communities
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Thai Beverage Public Company Limited
=2 Beverages
! C

/ERC

STANDARD

S&P Global

D
—
LL]
Q)
<
=

=
=]
=
o
=
ﬁ
=
=
—
L]
e
<L
o
=
o
oC
=]
(&)
(2]
=
=
E
m
=
=T
o]
=
=
oc
O

SCIENCE
BASED




Balancing Costs and Benefits

GHG abatement cost
(THB/tCO2)

Biogas@uasaism Biogas@ wuamy

-2,000 -

-6,000 -

Marginal Abatement Cost Curve (MAC Curve)

EV Truck

10000 1500003
GHG reduction
potential
(tCO2/year)

ThaiBev
>
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SEE YOU ON 6 - 15 NOVEMBER 2026
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