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All Periods Same Periods Latest
Month Quarter Year YTD Quarter | Month
Advertising Expenditure 3 3 3 2 3 3 Jun-19
Television 3 3 3 3 3 3 Jun-19
Cable/Satellite* 2 3 3 Jun-19
Radio 2 2 Jun-19
Newspapers Jun-19
Magazines Jun-19
Cinema 4 4 5 4 4 4 Jun-19
Outdoor 5 5 5 5 5 5 Jun-19
Transit 5 5 5 5 5 5 Jun-19
In Store 3 3 2 2 2 3 Jun-19
Internet = - - - - - Jun-19
maldududuan eddiae Auadn uavdigeae (1 2560-62)
nineLve): 5 o i Aaudgy 3 1hunane 2 Aauzoe
ansn1stdasunilassisil (@l 2552-61)
% Average YoY Growth CAGR
Advertising Expenditure 1.8 1.6
Television 3.3 29
Cable/Satellite* 131.9 131.9
Radio -3.3 -3.6
Newspapers -8.2 -8.8
Magazines -13.1 -14.3
Cinema 7.0 5.7
Outdoor 5.6 4.9
Transit 16.3 16.0
In Store 11.3 2.8
Internet - -
qfayafl 2561
fn: asnen s szmelng
UuER: CAGR 79 Compound Annual Growth Rate
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TH: Advertising Expenditure:

Mn THB Monthly Value and Growth %
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o
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TH: Advertising Expenditure:
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TH: Advertising Expenditure:
Value and Growth in 6M
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Mn THB Quarterly Value and Growth
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TH: Advertising Expenditure:
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TH: Advertising Expenditure:
Monthly Value

Mn THB (Cable/satellite)
240 ~
230 -
220 -
210 -
200 -
190 4

170
160

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

2017 —2018 2019

TH: Advertising Expenditure:
Average Value
(Cable/satellite)

Mn THB
240 A
230 A
220 A
210 A
200 -
190 -
180 -
170 -
160

~—
_—

M 2M 3M 4M 5M 6M 7M 8M 9M 10M 11M 12M

\ 2017 ———2018 — 2019

TH: Advertising Expenditure:
Accumulated Value
(Cable/satellite)

Mn THB
2,600 +

2,100 +

1,600 +

1,100 4

600 -

100 T T T T T T T T T T T 1
iM 2M 3M 4M 5M 6M 7M 8M 9M 10M 11M 12M

2017 2018 2019

Mn THB
600 -
550 -
500 -
450 -+
400 -
350 A
300 -
250 -+
200

TH: Advertising Expenditure:
Monthly Value
(Radio)

Jan Feb

Mar Apr May Jun Jul Aug Sep Oct Nov Dec

2016 2017

2018 co— 2019

Mn THB
480 +
460 +
440 +
420 4
400 +
380 -
360 -
340 -
320

TH: Advertising Expenditure:
Average Value
(Radio)

iM 2M 3M

4M 5M 6M 7M

8M 9M 10M 11M 12M

2016 2017

2018 e 2019

TH: Advertising Expenditure:
Accumulated Value
(Radio)

iM 2M 3M 4M

5M 6M 7M 8M 9M 10M 11M 12M

2016 2017

2018 e 2019

11

SunmAISAgIMN

Bangkok Bank




SWATSMgIN
Bangkok Bank

Research Department

TH: Industry Report
Advertising Expenditure

4 fugNLU 2562

TH: Advertising Expenditure:
Monthly Value
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Research Department 4 fugNgIu 2562

N5 bEauTasn:

angegauazsgaluudazdaaaan Tussazionn 111 (@ 2552-62)

Mn THB anilagiiu .% na I%:»nn AR Date Aegn Date
ANFIAR ANGNEA
|advertising Expenditwre [ ]
wigudAunnaAenan
.81, 62 9,044.0 -21.7 81.5 11,551.0 ii.a. 58 4,984.0 f.A. 60
Q2/62 26,376.0 -18.1 28.3 32,199.0 Q4/57 20,560.0 Q1/52
2561 105,379.0 -13.8 16.6 122,225.0 2558 90,343.0 2552
wiguAudvnanGafu
a.81. 62 9,044.0 -12.2 26.2 10,303.0 ii.e1. 58 7,169.0 ii.e1. 52
6M/62 50,486.0 -16.9 20.1 60,745.0 6M/58 42,039.0 6M/52
Q2/62 26,376.0 -16.3 22.8 31,501.0 Q2/58 21,479.0 Q2/52
| tetevion [ ]
wigudAunnAenan
d.8. 62 5,929.0 -27.6 146.7 8,184.0 ii.a. 58 2,403.0 f.A. 60
Q2/62 17,383.0 -21.2 42.2 22,051.0 Q2/58 12,224.0 Q1/52
2561 67,922.0 -19.6 28.3 84,444.0 2558 52,934.0 2552
wiguAudrenaGiafiu
d.8. 62 5,929.0 -17.6 44.3 7,192.0 i.21. 58 4,110.0 fi.a. 52
6M/62 33,067.0 -22.6 32.9 42,714.0 6M/58 24,885.0 6M/52
Q2/62 17,383.0 -21.2 37.3 22,051.0 Q2/58 12,661.0 Q2/52
| Cablersatemee [ ]
wiguAunnaAenan
.81, 62 174.0 -20.5 6.7 219.0 f.A. 61 163.0 u.A. 62
Q2/62 561.0 -6.0 8.9 597.0 Q4/61 515.0 Q1/62
2561 2,433.0 - - 2,433.0 2561 2,433.0 2561
wiguAudenaGafu
.81, 62 174.0 -20.9 - 220.0 fl.a. 61 174.0 ii.e. 62
6M/62 1,076.0 -13.2 - 1,239.0 6M/61 1,076.0 6M/62
Q2/62 561.0 -14.4 - 655.0 Q2/61 561.0 Q2/62
| Regio ]
wiguAunnaAenan
id.8. 62 418.0 -29.5 86.6 593.0 W.a. 53 224.0 f.A. 60
Q2/62 1,120.0 -35.0 6.7 1,723.0 Q4/53 1,050.0 Q1/60
2561 4,795.0 -24.6 7.1 6,358.0 2555 4,478.0 2560
wiguAudenaGafiu
id.8. 62 418.0 -24.8 10.3 556.0 ii.e. 55 379.0 ii.e1. 60
6M/62 2,174.0 -27.7 1.4 3,007.0 6M/55 2,145.0 6M/60
Q2/62 1,120.0 -30.1 2.3 1,603.0 Q2/56 1,095.0 Q2/60
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N5 bEauTasn:

angegauazsgaluudazdaaaan Tussazionn 111 (@ 2552-62)

Mn THB Ailaxiiu ,% nn I%‘.a'\n AR Date Aean Date
ANFIAR AR
[ Newspapes [ ]
Winudunnaionan
9.8, 62 398 -73.9 14.4 1,524 W.a. 53 348 .81, 62
Q2/62 1,221 -71.9 4.8 4,338 Q4/53 1,165 Q1/62
2561 6,099 -60.0 - 15,260 2556 6,099 2561
Winufduzrenandadu
id.8. 62 398 -70.5 - 1,351 ii.e1. 55 398 ii.e. 62
6M/62 2,386 -68.0 - 7,445 6M/55 2,386 6M/62
Q2/62 1,221 -67.4 - 3,751 Q2/55 1,221 Q2/62
| Magaznes [ ]
Winudunnadivnan
9.8, 62 81 -85.3 17.4 551 n.e. 54 69 u.@. 62
Q2/62 244 -84.9 2.5 1,616 Q4/53 238 Q1/62
2561 1,285 -77.9 - 5,822 2554 1,285 2561
Winufduzrenandadu
.81, 62 81 -83.8 - 501 {i.0. 54 81 ii.8. 62
6M/62 482 -82.9 - 2,820 6M/54 482 6M/62
Q2/62 244 -83.7 - 1,496 Q2/54 244 Q2/62
| cnewa ]
Wwigudunnadlenan
d.8. 62 626 -30.1 139.8 896 §.A. 54 261 ii.a. 57
Q2/62 1,889 -13.0 100.7 2,171 Q4/55 941 Q1/58
2561 7,292 -7.8 50.2 7,906 2555 4,855 2552
winuduzrenandadu
.81, 62 626 -10.3 97.5 698 ii.e1. 60 317 ii.e. 57
6M/62 3,526 -8.1 76.7 3,836 6M/61 1,996 6M/52
Q2/62 1,889 -11.0 83.6 2,122 Q2/61 1,029 Q2/57
| owoor [ ]
Wwigudunnadlenan
d.81. 62 607 - 96.4 607 ii.e. 62 309 .. 53
Q2/62 1,745 0.8 85.2 1,759 Q3/61 942 Q1/53
2561 6,820 - 77.2 6,820 2561 3,849 2553
Winufduzrvnatdaddu
.81, 62 607 - 93.3 607 ii.e. 62 314 ii.e. 53
6M/62 3,351 - 77.9 3,351 6M/62 1,884 6M/53
Q2/62 1,745 - 85.2 1,745 Q2162 942 Q2/53

17 SunmAISAgIMN

Bangkok Bank



N5 bauTasn:

fimgq'zgmLtaw‘i’ﬁ'zgm"luurs'mzﬁqqmm Tuszaziaan 111 @l 2552-62)

Mn THB ailagaiu ,% nn '%‘.'onn AR Date R e Date
ANFIAA ANENAR
WiguAunnadrvnan
d.8. 62 556.0 -9.9 327.7 617.0 ii.a. 60 130.0 .. 52
Q2/62 1,540.0 -7.8 261.5 1,670.0 Q1/60 426.0 Q4/52
2561 6,070.0 - 243.9 6,070.0 2561 1,765.0 2552
wiguAudrenaGaIfu
.8, 62 556.0 - 283.4 556.0 ii.e. 62 145.0 1.8, 52
6M/62 3,153.0 - 253.1 3,153.0 6M/62 893.0 6M/52
Q2/62 1,540.0 - 241.5 1,540.0 Q2162 451.0 Q2/52
| wmsoe ]
WwiguAunaAdrvnan
.8, 62 97.0 -71.0 321.7 334.0 &.A. 55 23.0 f.A. 60
Q2/62 271.0 -69.3 194.6 883.0 Q3/55 92.0 Q3/58
2561 1,052.0 -61.5 64.9 2,733.0 2555 638.0 2558
wiguAudvnaGaIfu
.8, 62 97.0 -66.8 273.1 292.0 ii.e1. 55 26.0 91.8. 58
6M/62 514.0 -60.9 68.5 1,313.0 6M/56 305.0 6M/59
Q2/62 271.0 -67.4 85.6 831.0 Q2/55 146.0 Q2/59
| weec ]
WiguAunnadrvnan
9.8, 62 157.0 - 7.5 157.0 i.e1. 62 146.0 w.A. 62
Q2/62 303.0 - - 303.0 Q2/62 303.0 Q2/62
2561 - - - - - - -
wiguAudrenaGiaIfu
9.8, 62 157.0 - - 157.0 ii.e1. 62 157.0 1.8, 62
6M/62 303.0 - - 303.0 6M/62 303.0 6M/62
Q2/62 303.0 - - 303.0 Q2/62 303.0 Q2/62
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