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Consumer Price Index
Weights 2021 2022 2023
% YoY 2020 | 2021 | 2022
(%) Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 | May Jun Jul Aug | 8M
Consumer Price Index 100.0 -0.8 1.2 6.1 0.7 24 4.7 6.5 7.3 5.8 3.9 11 0.5 0.2 0.4 0.9 2.0
Core Consumer Price Index 67.06 0.3 0.2 255 0.1 0.3 1.4 2.3 3.1 3.2 2.2 15 15 13 0.9 0.8 1.6
Raw Food and Energy 32.94 -3.8 3.6 13.4 2.0 7.0/ 117 151 159 109 7.0 05| -13 -1.7 -05 1.0 2.8
- Raw Food 20.55 1.7 -1.0 6.8 -28 -04 33 51 9.7 9.2 7.0 4.7 4.7 3.9 1.4 0.0 45
- Energy 12.39( -11.6] 11.9| 245 106 20.5| 269 326 264 136 70 53| -96 -91 -31 2.6 0.3
- Cooked at Home 24.85 1.8 -0.5 6.7 -2.0 0.2 B15) 53 9.2 8.6 6.4 4.1 4.1 a3 1.2 0.1 4.1
- Rice, Flour and Cereal Products 4.09 3.1 -6.7 -09( -68 -79| -50 -31 0.1 4.6 4.8 3.9 3.6 3.0 1.7 25 3.8
- Meats, Poultry and Fish 8.93 2.3 0.8 11.6f -0.9 0.4 82 101 147 136 37 -03] -09 -30 -47 -61 -0.1
- Eggs and Dairy Products 2.05 0.7 0.7 6.9 34 0.6 4.2 8.2 52 100 8.3 6.3 5.1 89 104 8.5 7.8
- Vegetables and Fruits 5.47 0.3 -0.4 42| -52 BI5 0.7 1.2 100 48| 146 139| 158 158 8.9 59| 124
- Seasonings and Condiments 2.17 2.8 43 9.1 4.2 5.9 7.6 103 109 7.6 28 -12| -12 -23 -26 -23 0.0
- Non-Alcoholic Beverages 221 1.6 -0.2 28| -03 -02 0.9 2.2 3.3 4.9 4.6 4.3 4.2 4.2 4.3 4.0 4.4
- Prepared Food 15.42 0.6 0.4 7.3 0.3 0.4 4.3 6.7 8.8 9.4 5.9 3.7 3.8 3.4 1.9 1.8 4.0
- Prepared Food at Home 8.70 0.6 0.4 7.5 0.4 0.4 45 6.9 9.0 9.7 6.2 3.9 4.0 ab 21 20 4.3
- Prepared Food Aw ay from Home 6.72 0.6 0.5 7.0 0.3 0.4 4.2 6.4 8.6 9.1 615) 3.5 3.6 3.3 15 15 3.7
- Apparel and Footw ear 2.23 0.0 -0.3 0.0 -03 -03f -02 0.0 0.1 0.3 0.3 0.4 0.5 0.5 0.3 0.3 0.3
- Housing and Furnishing 23.17 -1.0 -1.7 471 -40 -01 4.0 4.7 6.8 3.5 3.1 15] -0.7 2.0 1.9 1.8 22
- Medical and Personal Care 5.68 0.3 0.2 11 0.4 0.3 0.4 1.0 1.3 1.8 2.0 18 1.9 1.8 1.8 1.4 18
- Transportation and Communication 22.67| -4.6 7.7 9.1 9.4 107 101 129 8.4 5.1 20 -39 -46 -69 -33 03| -1.2
- Recreation and Education 451 01 -04 0.2 -06 -1.0f -09 -05 0.9 14 14 12 15 0.7 0.6 0.6 11
- Tobacco and Alcoholic Beverages 1.39 0.0 0.3 2.0 0.0 1.1 1.9 2.2 24 15 0.9 0.7 0.7 0.6 0.6 0.5 0.7
Source: Ministry of Commerce
Note: Weights calculated from base year 2019
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Consumer Price Index (% CAGR)

2022 % CAGR from 2014 2015 2016 2017 2018 2019 2020 2021
Consumer Price Index 0.3 1.3 15 1.6 18 21 3.6 6.1
Core Consumer Price Index 0.6 0.8 0.8 0.8 0.9 1.0 14 25
Raw Food and Energy -0.5 2.2 2.8 31 3.4 4.1 8.4 134
- Raw Food 0.9 17 16 22 29 25 2.8 6.8
- Energy -2.4 3.0 4.8 4.8 4.6 7.2 18.0 245
|Foodand Beverages | 09 17 18 21 26 26 33 69 |
- Cooked at Home 0.9 1.7 17 22 29 2.6 3.0 6.7
- Rice, Flour and Cereal Products 0.4 0.2 0.3 0.7 0.3 -1.6 -39 -0.9
- Meats, Poultry and Fish 11 2.7 2.8 3.4 45 4.8 6.1 11.6
- Eggs and Dairy Products 0.0 1.3 1.2 1.9 2.4 2.7 3.7 6.9
- Vegetables and Fruits 1.2 1.3 0.6 1.2 2.2 13 1.9 4.2
- Seasonings and Condiments 1.6 2.7 3.0 34 4.2 583 6.7 9.1
- Non-Alcoholic Beverages 0.8 11 1.2 13 13 14 1.3 2.8
- Prepared Food 1.0 1.8 1.9 2.1 2.3 2.7 38 7.3
- Prepared Food at Home 0.9 1.7 1.9 2.0 2.3 2.8 39 7.5
- Prepared Food Aw ay from Home 11 1.8 1.9 2.1 2.3 2.7 3.7 7.0
[Non-Foodand Beverages | 00 10 128 13 13 18 38 55 |
- Apparel and Footw ear 0.2 0.1 0.0 0.0 0.0 -0.1 -0.1 0.0
- Housing and Furnishing -0.2 0.4 0.6 0.7 0.6 0.6 15 4.7
- Medical and Personal Care 0.5 0.5 0.4 0.5 0.5 0.5 0.7 11
- Transportation and Communication -0.3 1.9 25 2.6 2.6 3.9 8.4 9.1
- Recreation and Education 0.4 0.3 0.2 0.2 0.1 -0.1 -0.1 0.2
- Tobacco and Alcoholic Beverages 3.0 3.0 1.6 13 0.6 0.8 11 2.0
Source: Ministry of Commerce
ATUSIANKLEINA:
AnFIgALAzFNgR luLAaztaIm Tussazioan 111 (1l 2556-66)
atlaatiu % argedan % aisdn|  Argvan Date| @1enan Date
wiguAunnaivnan
.. 66 108.4 - 13.3 108.4 .. 66 95.7 1.A. 56
Q2/66 107.7 -0.3 12.3 108.0 Q1/66 95.9 Q1/56
2565 106.5 - 10.4 106.5 2565 96.5 2556
wWiguAuheadendu
#.Aa. 66 108.4 - 12.2 108.4 .. 66 96.6 &.A. 56
8M/66 107.9 - 12.1 107.9 8M/66 96.2 8M/56
Q2/66 107.7 - 11.8 107.7 Q2/66 96.3 Q2/56
[Core Consumerpriceindex [ [ [ ]
wiguAunnaiean
#.Aa. 66 104.4 - 10.3 104.4 §.m. 66 94.7 u.A. 56
Q2/66 104.3 - 10.1 104.3 Q2/66 94.7 Q1/56
2565 103.0 - 8.5 103.0 2565 95.0 2556
Winu Au2dsanéiendu
#.a. 66 104.4 - 9.9 104.4 .. 66 95.0 &.A. 56
8M/66 104.3 - 9.9 104.3 8M/66 94.8 8M/56
Q2/66 104.3 - 10.0 104.3 Q2/66 94.9 Q2/56
|Raw FoodandEnerqy | [ T 0|
wiguAunnaivnan
#.Aa. 66 116.0 -0.3 30.3 116.4 41.21. 65 89.0 Lu.8. 63
Q2/66 113.9 -15 24.6 115.7 Q4/65 91.4 Q2/63
2565 112.9 - 17.7 112.9 2565 95.9 2559
WinuAu2reanéiendu
.. 66 116.0 - 20.9 116.0 .. 66 96.0 &.A. 60
8M/66 114.7 - 20.1 114.7 8M/66 95.5 8M/63
Q2/66 113.9 - 24.6 113.9 Q2/66 91.4 Q2/63
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ATNTIAELELNA (AB):
AEIFALAZANGA lULAAzTaIaT Tussasioan 111 (1l 2556-66)

Atlaqiu % atgedn % Alenga|  Agean Date| @maehan Date
wiguAunnaiean
&.m. 66 110.0 -2.3 24.0 112.7 f.A. 65 88.7 n.N. 56
Q2/66 110.5 -1.1 24.2 111.7 Q4/65 89.0 Q1/56
2565 107.6 - 17.3 107.6 2565 91.7 2556
wWiguduaheadenAu
&.m. 66 110.0 - 19.1 110.0 &.A. 65 92.4 .. 56
8M/66 110.3 - 21.1 110.3 8M/66 91.1 8M/56
Q2/66 110.5 - 19.8 110.5 Q2/66 92.3 Q2/56
| enerqy ]
wiguAunnaean
&.m. 66 127.3 -4.8 74.1 133.8 i1.81. 65 73.1 L4863
Q2/66 120.9 -5.3 53.7 127.7 Q2/65 78.7 Q2/63
2565 123.2 - 39.3 123.2 2565 88.4 2563
WiguduaheadenAu
&.m. 66 127.3 - 41.9 127.3 .A. 66 89.7 d.A. 63
8M/66 123.4 - 40.7 123.4 8M/66 87.7 8M/63
Q2/66 120.9 -5.3 53.7 127.7 Q2/65 78.7 Q2/63
[FoodandBeverages [ [ ]
wiguAunnaiean
&.m. 66 110.8 -0.7 23.8 111.6 f.A. 65 89.5 n.N. 56
Q2/66 1111 -0.1 23.9 111.2 Q4/65 89.6 Q1/56
2565 108.1 - 18.6 108.1 2565 91.1 2556
WiguduahenandenAu
d.m. 66 110.8 - 21.2 110.8 &.A. 66 91.4 .. 56
8M/66 110.9 - 22.3 110.9 8M/66 90.7 8M/56
Q2/66 111.1 - 21.7 111.1 Q2/66 91.3 Q2/56
| Cookedathome [ [ ]
wiguAunnaiean
&.m. 66 110.4 -1.8 23.4 1125 f.A. 65 89.5 n.N. 56
Q2/66 110.9 -0.8 235 1117 Q4/65 89.8 Q1/56
2565 108.1 - 17.4 108.1 2565 92.0 2556
WiguAu2hIaG Al
&.m. 66 110.4 - 19.3 110.4 &.A. 66 92.6 .. 56
8M/66 110.6 - 21.0 110.6 8M/66 91.5 8M/56
Q2/66 110.9 - 19.9 110.9 Q2/66 92.5 Q2/56
| PreparedFood | | ]
WiguAunnadvan
&.m. 66 111.8 - 25.2 111.8 .A. 66 89.3 U.mA. 56
Q2/66 111.7 - 24.9 111.7 Q2/66 89.4 Q1/56
2565 108.4 - 20.4 108.4 2565 90.0 2556
WiguAuh G Al
d.m. 66 111.8 - 24.2 111.8 &.A. 66 90.0 .. 56
8M/66 111.6 - 24.4 111.6 8M/66 89.7 8M/56
Q2/66 111.7 - 24.4 111.7 Q2/66 89.8 Q2/56
[Non-Foodand Beverages | | ]
WiguAunnadvan
&.m. 66 106.9 -0.7 12.3 107.7 ii.e1. 65 95.2 L.8. 63
Q2/66 105.5 -0.8 10.0 106.4 Q2/65 96.0 Q2/63
2565 105.5 - 8.0 105.5 2565 97.8 2559
WiguAuhInaG e Au
&.m. 66 106.9 - 9.6 106.9 &.A. 66 97.6 d.A. 59
8M/66 106.0 - 8.6 106.0 8M/66 97.6 8M/59
Q2/66 105.5 -0.8 10.0 106.4 Q2/65 96.0 Q2/63
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ATHsIAELSINA (AR):
AFIFALAFN R luLsAazdaaam Tussazioan 111 (1l 2556-66)

ailaqiu % argedn % aiedga|  Algean Date| @maehan Date
wiguAunnaiean
8.m. 66 100.1 -0.1 2.8 100.3 .81, 66 97.4 1.A. 56
Q2/66 100.2 - 2.9 100.2 Q2/66 97.4 Q1/56
2565 99.8 -0.2 2.0 100.0 2563 97.9 2556
wWiguduaheadenAu
&.m. 66 100.1 0.0 2.1 100.1 d.m. 61 98.1 &.A. 56
8M/66 100.1 0.0 2.4 100.1 8M/63 97.7 8M/56
Q2/66 100.2 - 2.4 100.2 Q2/66 97.8 Q2/56
| _HousingandFurnishing | [ [ ]
wiguAunnaiean
&.a. 66 103.9 - 10.6 103.9 d.A. 66 93.9 §.A. 64
Q2/66 102.8 -0.9 7.2 103.7 Q1/66 95.9 Q3/64
2565 101.9 - 4.7 101.9 2565 97.3 2564
WiguduaheaGenAu
&.m. 66 103.9 - 10.6 103.9 d.A. 66 93.9 §.A. 64
8M/66 103.4 - 7.7 103.4 8M/66 96.0 8M/64
Q2/66 102.8 - 7.1 102.8 Q2/66 96.0 Q2/63
| _Medicaland PersonalCare | [ [ ]
wiguAunnaiean
&.a. 66 103.4 0.0 7.6 103.4 n.A. 66 96.1 u.A. 56
Q2/66 103.2 - 7.3 103.2 Q2/66 96.2 Q1/56
2565 101.6 - 5.5 101.6 2565 96.3 2556
WiguduahenandenAu
&.m. 66 103.4 - 7.3 103.4 .M. 66 96.4 &.A. 56
8M/66 103.1 - 7.2 103.1 8M/66 96.2 8M/56
Q2/66 103.2 - 7.2 103.2 Q2/66 96.2 Q2/56
| _Transportand Communication [ ]
wiguAunnaiean
&.m. 66 113.1 -4.2 23.6 118.1 1.8, 65 91.5 L8, 63
Q2/66 110.5 -39 18.9 115.0 Q2/65 93.0 Q2/63
2565 112.2 - 17.5 112.2 2565 95.4 2563
WiguAuhIn G e Al
8.m. 66 1131 - 18.6 1131 .. 66 95.4 §.A. 63
8M/66 111.3 -1.2 16.6 112.6 8M/65 95.4 8M/63
Q2/66 110.5 -3.9 18.9 115.0 Q2/65 93.0 Q2/63
WiguAunnadvan
&.m. 66 100.9 - 5.2 100.9 .. 66 95.9 U.A. 56
Q2/66 100.7 - 5.0 100.7 Q2/66 96.0 Q1/56
2565 99.8 -0.2 3.8 100.1 2563 96.2 2556
WiguAuh I aG e Al
&.m. 66 100.9 - 4.9 100.9 .M. 66 96.2 &.A. 56
8M/66 100.7 - 4.8 100.7 8M/66 96.1 8M/56
Q2/66 100.7 - 4.9 100.7 Q2/66 96.1 Q2/56
| _Tobaccoand AlcoholicBeverages [ ]
WiguAunnadvan
&.m. 66 102.9 0.0 33.8 103.0 W.A. 66 76.9 U.A. 56
Q2/66 102.9 - 33.9 102.9 Q2/66 76.9 Q1/56
2565 102.3 - 31.6 102.3 2565 77.7 2556
WiguAuhInaG e Au
8.m. 66 102.9 - 33.6 102.9 d.A. 66 77.0 &.A. 56
8M/66 102.9 - 33.7 102.9 8M/66 77.0 8M/56
Q2/66 102.9 - 33.8 102.9 Q2/66 77.0 Q2/56
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