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1. Customer Centricity
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2. Drive for Success
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4. Learning Agility
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5. Innovative Mindset
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6. Change Agility
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7. Build Relationship & Leverage Network
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8. Analytical & Systematic Thinking

(Pana N lunsAnIRIT uardaunsviitlssidudeya

\ = = 9 g = = 4 o
A wariinsruauniadn uazidnlaneannuineilesiuees

ﬂl ' v '
Bawie Idednaduszuy )

9. Risk Management
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